
This story can fit 175-225 

words. 

The purpose of a newsletter is 

to provide specialized infor-

mation to a targeted audience. 

Newsletters can be a great 

way to market your product or 

service, and also create credi-

bility and build your organiza-

tion’s identity among peers, 

members, employees, or ven-

dors. 

First, determine the audience 

of the newsletter. This could 

be anyone who might benefit 

from the information it con-

tains, for example, employees 

or people interested in pur-

chasing a product or request-

ing your service. 

You can compile a mailing list 

from business reply cards, 

customer information sheets, 

business cards collected at 

trade shows, or membership 

lists. You might consider pur-

chasing a mailing list from a 

company. 

If you explore the Publisher 

catalog, you will find many 

publications that match the 

style of your newsletter. 

Next, establish how much time 

and money you can spend on 

your newsletter. These factors 

will help determine how fre-

quently you publish the news-

letter and its length. It’s rec-

ommended that you publish 

your newsletter at least quar-

terly so that it’s considered a 

consistent source of infor-

mation. Your customers or 

employees will look forward to 

its arrival. 

This story can fit 75-125 

words. 

Your headline is an important 

part of the newsletter and 

should be considered careful-

ly. 

In a few words, it should accu-

rately represent the contents 

of the story and draw readers 

into the story. Develop the 

headline before you write the 

story. This way, the headline 

will help you keep the story 

focused. 

Examples of possible head-

lines include Product Wins 

Industry Award, New Product 

Can Save You Time!, Member-

ship Drive Exceeds Goals, and 

New Office Opens Near You. 

Caption describing picture or graphic. 

L e a d  S t o r y  H e a d l i n e  

S P E C I A L  

P O I N T S  O F  

I N T E R E S T :  

 Briefly highlight your point of interest here. 

 Briefly highlight your point of interest here. 

 Briefly highlight your point of interest here. 

 Briefly highlight your point of interest here. 

I N S I D E  T H I S  I S S U E :  

Inside Story 2 

Inside Story 2 

Inside Story 2 

Inside Story 3 

Inside Story 4 

Inside Story 5 

Inside Story 6 

S e c o n d a r y  S t o r y  H e a d l i n e  

B U S I N E S S  N A M E  

Newsletter Title 

Newsletter Date Volume 1, Issue 8 

http://www.wernative.org/

Whoru.aspxhttp://

www.wernative.org/Whoru.aspx 

This story can fit 175-225 

words. 

The purpose of a newsletter is 

to provide specialized infor-

mation to a targeted audience. 

Newsletters can be a great 

way to market your product or 

service, and also create credi-

bility and build your organiza-

tion’s identity among peers, 

members, employees, or ven-

dors. 

First, determine the audience 

of the newsletter. This could 

be anyone who might benefit 

from the information it con-

tains, for example, employees 

or people interested in pur-

chasing a product or request-

ing your service. 

You can compile a mailing list 

from business reply cards, 

customer information sheets, 

business cards collected at 

trade shows, or membership 

lists. You might consider pur-

chasing a mailing list from a 

company. 

If you explore the Publisher 

catalog, you will find many 

publications that match the 

style of your newsletter. 

Next, establish how much time 

and money you can spend on 

your newsletter. These factors 

will help determine how fre-

quently you publish the news-

letter and its length. It’s rec-

ommended that you publish 

your newsletter at least quar-

terly so that it’s considered a 

consistent source of infor-

mation. Your customers or 

employees will look forward to 

its arrival. 

This story can fit 75-125 

words. 

Your headline is an important 

part of the newsletter and 

should be considered careful-

ly. 

In a few words, it should accu-

rately represent the contents 

of the story and draw readers 

into the story. Develop the 

headline before you write the 

story. This way, the headline 

will help you keep the story 

focused. 

Examples of possible head-

lines include Product Wins 

Industry Award, New Product 

Can Save You Time!, Member-

ship Drive Exceeds Goals, and 

New Office Opens Near You. 

Caption describing picture or graphic. 

L e a d  S t o r y  H e a d l i n e  

S P E C I A L  

P O I N T S  O F  

I N T E R E S T :  

 Briefly highlight your point of interest here. 

 Briefly highlight your point of interest here. 

 Briefly highlight your point of interest here. 

 Briefly highlight your point of interest here. 

I N S I D E  T H I S  I S S U E :  

Inside Story 2 

Inside Story 2 

Inside Story 2 

Inside Story 3 

Inside Story 4 

Inside Story 5 

Inside Story 6 

S e c o n d a r y  S t o r y  H e a d l i n e  

B U S I N E S S  N A M E  

Newsletter Title 

March 2013 Volume 1, Issue 8 

This story can fit 175-225 

words. 

The purpose of a newsletter is 

to provide specialized infor-

mation to a targeted audience. 

Newsletters can be a great 

way to market your product or 

service, and also create credi-

bility and build your organiza-

tion’s identity among peers, 

members, employees, or ven-

dors. 

First, determine the audience 

of the newsletter. This could 

be anyone who might benefit 

from the information it con-

tains, for example, employees 

or people interested in pur-

chasing a product or request-

ing your service. 

You can compile a mailing list 

from business reply cards, 

customer information sheets, 

business cards collected at 

trade shows, or membership 

lists. You might consider pur-

chasing a mailing list from a 

company. 

If you explore the Publisher 

catalog, you will find many 

publications that match the 

style of your newsletter. 

Next, establish how much time 

and money you can spend on 

your newsletter. These factors 

will help determine how fre-

quently you publish the news-

letter and its length. It’s rec-

ommended that you publish 

your newsletter at least quar-

terly so that it’s considered a 

consistent source of infor-

mation. Your customers or 

employees will look forward to 

its arrival. 

This story can fit 75-125 

words. 

Your headline is an important 

part of the newsletter and 

should be considered careful-

ly. 

In a few words, it should accu-

rately represent the contents 

of the story and draw readers 

into the story. Develop the 

headline before you write the 

story. This way, the headline 

will help you keep the story 

focused. 

Examples of possible head-

lines include Product Wins 

Industry Award, New Product 

Can Save You Time!, Member-

ship Drive Exceeds Goals, and 

New Office Opens Near You. 

Caption describing picture or graphic. 

L e a d  S t o r y  H e a d l i n e  

S P E C I A L  

P O I N T S  O F  

I N T E R E S T :  

 Briefly highlight your point of interest here. 

 Briefly highlight your point of interest here. 

 Briefly highlight your point of interest here. 

 Briefly highlight your point of interest here. 

I N S I D E  T H I S  I S S U E :  

Inside Story 2 

Inside Story 2 

Inside Story 2 

Inside Story 3 

Inside Story 4 

Inside Story 5 

Inside Story 6 

S e c o n d a r y  S t o r y  H e a d l i n e  

B U S I N E S S  N A M E  

Newsletter Title 

March 2013 Volume 1, Issue 8 

This story can fit 175-225 

words. 

The purpose of a newsletter is 

to provide specialized infor-

mation to a targeted audience. 

Newsletters can be a great 

way to market your product or 

service, and also create credi-

bility and build your organiza-

tion’s identity among peers, 

members, employees, or ven-

dors. 

First, determine the audience 

of the newsletter. This could 

be anyone who might benefit 

from the information it con-

tains, for example, employees 

or people interested in pur-

chasing a product or request-

ing your service. 

You can compile a mailing list 

from business reply cards, 

customer information sheets, 

business cards collected at 

trade shows, or membership 

lists. You might consider pur-

chasing a mailing list from a 

company. 

If you explore the Publisher 

catalog, you will find many 

publications that match the 

style of your newsletter. 

Next, establish how much time 

and money you can spend on 

your newsletter. These factors 

will help determine how fre-

quently you publish the news-

letter and its length. It’s rec-

ommended that you publish 

your newsletter at least quar-

terly so that it’s considered a 

consistent source of infor-

mation. Your customers or 

employees will look forward to 

its arrival. 

This story can fit 75-125 

words. 

Your headline is an important 

part of the newsletter and 

should be considered careful-

ly. 

In a few words, it should accu-

rately represent the contents 

of the story and draw readers 

into the story. Develop the 

headline before you write the 

story. This way, the headline 

will help you keep the story 

focused. 

Examples of possible head-

lines include Product Wins 

Industry Award, New Product 

Can Save You Time!, Member-

ship Drive Exceeds Goals, and 

New Office Opens Near You. 

Caption describing picture or graphic. 

L e a d  S t o r y  H e a d l i n e  

S P E C I A L  

P O I N T S  O F  

I N T E R E S T :  

 Briefly highlight your point of interest here. 

 Briefly highlight your point of interest here. 

 Briefly highlight your point of interest here. 

 Briefly highlight your point of interest here. 

I N S I D E  T H I S  I S S U E :  

Inside Story 2 

Inside Story 2 

Inside Story 2 

Inside Story 3 

Inside Story 4 

Inside Story 5 

Inside Story 6 

S e c o n d a r y  S t o r y  H e a d l i n e  

D E N V E R  P U B L I C  S C H O O L S  

Newsletter Title 

March 2013 Volume 1, Issue 8 

This story can fit 175-225 

words. 

The purpose of a newsletter is 

to provide specialized infor-

mation to a targeted audience. 

Newsletters can be a great 

way to market your product or 

service, and also create credi-

bility and build your organiza-

tion’s identity among peers, 

members, employees, or ven-

dors. 

First, determine the audience 

of the newsletter. This could 

be anyone who might benefit 

from the information it con-

tains, for example, employees 

or people interested in pur-

chasing a product or request-

ing your service. 

You can compile a mailing list 

from business reply cards, 

customer information sheets, 

business cards collected at 

trade shows, or membership 

lists. You might consider pur-

chasing a mailing list from a 

company. 

If you explore the Publisher 

catalog, you will find many 

publications that match the 

style of your newsletter. 

Next, establish how much time 

and money you can spend on 

your newsletter. These factors 

will help determine how fre-

quently you publish the news-

letter and its length. It’s rec-

ommended that you publish 

your newsletter at least quar-

terly so that it’s considered a 

consistent source of infor-

mation. Your customers or 

employees will look forward to 

its arrival. 

This story can fit 75-125 

words. 

Your headline is an important 

part of the newsletter and 

should be considered careful-

ly. 

In a few words, it should accu-

rately represent the contents 

of the story and draw readers 

into the story. Develop the 

headline before you write the 

story. This way, the headline 

will help you keep the story 

focused. 

Examples of possible head-

lines include Product Wins 

Industry Award, New Product 

Can Save You Time!, Member-

ship Drive Exceeds Goals, and 

New Office Opens Near You. 

Caption describing picture or graphic. 

L e a d  S t o r y  H e a d l i n e  

S P E C I A L  

P O I N T S  O F  

I N T E R E S T :  

 Briefly highlight your point of interest here. 

 Briefly highlight your point of interest here. 

 Briefly highlight your point of interest here. 

 Briefly highlight your point of interest here. 

I N S I D E  T H I S  I S S U E :  

Inside Story 2 

Inside Story 2 

Inside Story 2 

Inside Story 3 

Inside Story 4 

Inside Story 5 

Inside Story 6 

S e c o n d a r y  S t o r y  H e a d l i n e  

D E N V E R  P U B L I C  S C H O O L S  

Newsletter Title 

March 2013 Volume 1, Issue 8 

This story can fit 175-225 

words. 

The purpose of a newsletter is 

to provide specialized infor-

mation to a targeted audience. 

Newsletters can be a great 

way to market your product or 

service, and also create credi-

bility and build your organiza-

tion’s identity among peers, 

members, employees, or ven-

dors. 

First, determine the audience 

of the newsletter. This could 

be anyone who might benefit 

from the information it con-

tains, for example, employees 

or people interested in pur-

chasing a product or request-

ing your service. 

You can compile a mailing list 

from business reply cards, 

customer information sheets, 

business cards collected at 

trade shows, or membership 

lists. You might consider pur-

chasing a mailing list from a 

company. 

If you explore the Publisher 

catalog, you will find many 

publications that match the 

style of your newsletter. 

Next, establish how much time 

and money you can spend on 

your newsletter. These factors 

will help determine how fre-

quently you publish the news-

letter and its length. It’s rec-

ommended that you publish 

your newsletter at least quar-

terly so that it’s considered a 

consistent source of infor-

mation. Your customers or 

employees will look forward to 

its arrival. 

This story can fit 75-125 

words. 

Your headline is an important 

part of the newsletter and 

should be considered careful-

ly. 

In a few words, it should accu-

rately represent the contents 

of the story and draw readers 

into the story. Develop the 

headline before you write the 

story. This way, the headline 

will help you keep the story 

focused. 

Examples of possible head-

lines include Product Wins 

Industry Award, New Product 

Can Save You Time!, Member-

ship Drive Exceeds Goals, and 

New Office Opens Near You. 

Caption describing picture or graphic. 

L e a d  S t o r y  H e a d l i n e  

S P E C I A L  

P O I N T S  O F  

I N T E R E S T :  

 Briefly highlight your point of interest here. 

 Briefly highlight your point of interest here. 

 Briefly highlight your point of interest here. 

 Briefly highlight your point of interest here. 

I N S I D E  T H I S  I S S U E :  

Inside Story 2 

Inside Story 2 

Inside Story 2 

Inside Story 3 

Inside Story 4 

Inside Story 5 

Inside Story 6 

S e c o n d a r y  S t o r y  H e a d l i n e  

B U S I N E S S  N A M E  

Newsletter Title 

March 2013 Volume 1, Issue 8 

This story can fit 175-225 

words. 

The purpose of a newsletter is 

to provide specialized infor-

mation to a targeted audience. 

Newsletters can be a great 

way to market your product or 

service, and also create credi-

bility and build your organiza-

tion’s identity among peers, 

members, employees, or ven-

dors. 

First, determine the audience 

of the newsletter. This could 

be anyone who might benefit 

from the information it con-

tains, for example, employees 

or people interested in pur-

chasing a product or request-

ing your service. 

You can compile a mailing list 

from business reply cards, 

customer information sheets, 

business cards collected at 

trade shows, or membership 

lists. You might consider pur-

chasing a mailing list from a 

company. 

If you explore the Publisher 

catalog, you will find many 

publications that match the 

style of your newsletter. 

Next, establish how much time 

and money you can spend on 

your newsletter. These factors 

will help determine how fre-

quently you publish the news-

letter and its length. It’s rec-

ommended that you publish 

your newsletter at least quar-

terly so that it’s considered a 

consistent source of infor-

mation. Your customers or 

employees will look forward to 

its arrival. 

This story can fit 75-125 

words. 

Your headline is an important 

part of the newsletter and 

should be considered careful-

ly. 

In a few words, it should accu-

rately represent the contents 

of the story and draw readers 

into the story. Develop the 

headline before you write the 

story. This way, the headline 

will help you keep the story 

focused. 

Examples of possible head-

lines include Product Wins 

Industry Award, New Product 

Can Save You Time!, Member-

ship Drive Exceeds Goals, and 

New Office Opens Near You. 

Caption describing picture or graphic. 

L e a d  S t o r y  H e a d l i n e  

S P E C I A L  

P O I N T S  O F  

I N T E R E S T :  

 Briefly highlight your point of interest here. 

 Briefly highlight your point of interest here. 

 Briefly highlight your point of interest here. 

 Briefly highlight your point of interest here. 

I N S I D E  T H I S  I S S U E :  

Inside Story 2 

Inside Story 2 

Inside Story 2 

Inside Story 3 

Inside Story 4 

Inside Story 5 

Inside Story 6 

S e c o n d a r y  S t o r y  H e a d l i n e  

B U S I N E S S  N A M E  

Newsletter Title 

March 2013 Volume 1, Issue 8 

 

If you have any ques-

tions, please check the 

wiki or call or email. 

TJ INDIAN ED FLAG 

Beacon Printing is cur-

rently working on the 

design created by Ju-

wanna Spencer. Some-

time in April or May 

there will be an unveil-

ing of TJ’s first-ever TJ 

Indian Ed flag! 

DIC’s 30th A HIT 

The Denver Indian Cen-

ter’s 30th Anniversary 

celebration was a huge 

success. Former Bronco 

Mark Jackson MC’d and 

the 1491s and Shelley 

Morningsong performed. 

Congratulations, DIC! 

CHECK WIKI PAGE 

For more detailed info, 

please check the wiki!: 

http://tjindianed.wikispaces.com/          

WEDNESDAY, 3/13 

Pow Wow tickets will be 

distributed from 3:00-5:15 

PM  at the Denver Indian 

Center. Students must 

bring one ticket they re-

ceive at the distribution for 

admission to the Pow Wow 

for the field trip on Friday, 

March 22nd. Dr. Eldridge 

Greer, Director of DPS Stu-

dent Services plans to at-

tend. Indian Ed in now un-

der Dr. Greer’s leadership. 

FIELD TRIP ON 3/22 

I will be going on the bus 

with South and Merrill MS. 

TJ students will be going 

by bus to the Pow Wow on 

Friday, March 22nd with 

Mrs. Gon-

zales, TJ 

Special Ed 

teacher 

and spon-

sor of the 

Indian Ed Club. The bus is 

scheduled to leave TJ at 

about 9:30. Sack lunches 

will be provided by TJ  and 

distributed prior to board-

ing the bus. Students may 

want to bring money to 

spend at the Pow Wow. 

We will leave the Denver 

Coliseum at about 1:30.  

Looking for a way to 
demonstrate your creative 
expression through film?  
The Denver Film Society 
offers  Young Filmmakers 
Workshops in the sum-
mer.  Charles Powell visit-
ed my classes at Merrill 
last year and was im-
pressed with what our 

students were doing with 
video.  Scholarships are 
available for interested 
students.  Info sessions 
will be offered on April 1st 
and April 30th from 5:30-
7:00. I will attend the info 
sessions with any interest-
ed students and introduce 
them to Charles. The two 

week workshops are: 
Introductory Workshop 
(June, weekdays, 9-3 PM)  
3D Animation Workshop 
(Dates to be determined) 
For more information, go to 
the Denver Film Society link: 

http://www.denverfilm.org/

filmcenter/detail.aspx?

id=25443 

P O W  W O W  E D I T I O N  
CALENDAR 

3/8-RISE UP @ DIC 

6:30 

13-Pow Wow Ticket 

Distribution @ DIC 

3/11-22 TCAP 

3/16-Parent Leader-

ship @ Auraria 

3/16-Gardening @ 

DIC 

3/21-Indian Ed Club 

Meeting@2:45 in 

Room 23 

3/22-Indian Ed to 

March Pow Wow 

3/25-4/1 Spring 

Break 

3/29-CSU  Native Ed 

Forum (Jrs & Sophs) 

4/1-Denver Film 

Society Info Session 

4/18-Indian Ed 

Club@2:45 in Rm 23 

 

DENVER FILM SOCIETY YOUNG FILMMAKERS 

Jerry Lassos, American Indian Resource Specialist (720) 423-7160 or jerry_lassos@dpsk12.org 

Wikipage:  http://tjindianed.wikispaces.com/         Please call or email anytime! 
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